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The fourth edition of Effective Negotiation provides a 
practical and thematic approach to negotiation and mediation 
in professional contexts. Drawing on research and extensive 
teaching and practical experience, Fells and Sheer describe 
key elements of negotiations and explain the core tasks 
involved in reaching an agreement: information exchange, 
solution-seeking and concession management. An accessible, 
practical and strategic exploration of the complex mechanics 
and dynamics of negotiation, mediation and dispute resolution, 
Effective Negotiation remains an essential resource for 
students and professionals in business and management, law 
and human resource management.

• Provides a greater emphasis on practical application

• Case studies of actual negotiations are more fully 
integrated into the text to show the practical implications 
of the research findings and learning points

• The new edition has separate chapters on workplace 
and business negotiations and includes real world case 
studies

Effective Negotiation
From Research to Results
Fourth Edition

Available November 2019

247 x 174 mm, 476 pp 

9781108701297 | Paperback

(also available as an eBook)

Ray Fells, University of Western Australia
Noa Sheer, University of New South Wales 

Contents

1. Why isn’t negotiation straightforward?
2. Negotiators are people, not robots
3. Establishing what can be achieved by negotiating
4. Strategically managing the negotiation process
5. Differentiation: Managing the exchange of information 
6. Exploration: Finding a better outcome
7. Exchange: Getting the other party to agree
8. Strategically managing deadlocks
9. Overcoming deadlocks through mediation
10. Negotiation in practice: negotiators building bridges on behalf of others
11. Negotiation in practice: managing negotiations in the workplace
12. Negotiation in practice: managing business negotiations
13. Cross-cultural negotiations: much the same but different
14. Conclusion: Becoming an effective negotiator
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VitalSource eBooks by Cambridge 

University Press are interactive, 

digital versions of your textbooks that 

are available on your computer for 

download or using the VitalSource 

Bookshelf. VitalSource comes free 

with selected textbooks, please see 

our website for specific VitalSource 

titles. 



Contents

Part I. Understanding Communication:
1. Introduction: communication in organisations
2. Organisations: structure and culture
3. Communication as a process
4. Understanding the audience
5. Persuasion, negotiation and conflict management
6. Working collaboratively
7. Intercultural communication
Part II. Communicating In Organisations:
8. Communicating as business professionals
9. Engaging with information and research
10. Business correspondence: short form
11. Writing strategies for the business professional
12. Communicating in a web-based world
13. Oral communication
14. Meetings: in-person and online

Communication Skills for Business Professionals, 
Second Edition, is a student-friendly introduction to effective 
communication in the workplace. Taking a broad and current 
approach to concepts of communication and workplaces, 
Communication Skills for Business Professionals explores 
situations from virtual meetings between indie creatives, to 
speeches given by politicians, while still covering more traditional 
forms of professional communication, such as pitching to boards 
and memos. 

Engagingly written, the text covers foundational topics such 
as audience, influence, channels, conflict and persuasion, 
before investigating more complex areas such as intercultural 
communication and virtual communication. New pedagogical 
features such as interactive questions and answers, skill builder 
class activities, margin definitions and links to online content 
make this book indispensable for teachers and students of 
communications alike.

• Includes an integrated interactive eBook that will engage and 
motivate students

• Offers a choice of interesting case studies, some with video, 
which link theory to practice

• Provides a reflective feature that invites students to think 
critically

Communication Skills for Business 
Professionals
Second Edition

Available June 2019

255 x 190 mm, 471 pp 

9781108594417 | Paperback & VitalSource

(also available as an eBook)

Celeste Lawson, Central Queensland University
Robert Gill, Swinburne University of Technology
Angela Feekery, Massey University 
Mieke Witsel, Southern Cross University
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Contents

Part I. Core Concepts:
1. Foundations of international business in the Asia–Pacific
2. Drivers and challenges of internationalising firms
3. Economics and the role of regional integration
4. Culture, ethics and corporate governance
5. International investment

Part II. Dynamics of International Business in the Asia–Pacific 
Region:
6. Emerging economies
7. Market entry and development strategies
8. International business research

Part III. Functional Issues:
9. Foreign currency and international financial management
10. International marketing
11. International sourcing and production
12. Managing managers in an Asia–Pacific environment
13. Ongoing challenges for international business in the Asia-Pacific

The increasing dominance of the Asia–Pacific region as a source of 
international business growth has created a dynamic and complex 
business environment. For this reason, a sound understanding 
of regional economies, communities and operational challenges 
is critical for any international business manager working in a 
global context. With an emphasis on ‘doing business in Asia’, 
Contemporary International Business in the Asia–Pacific 
Region addresses topics that are driving international business 
today. Providing content and research that is accessible to local and 
international students, this text introduces core business concepts 
and comprehensively covers a range of key areas, including trade 
and economic development, dimensions of culture, business 
planning and strategy development, research and marketing, and 
employee development in cross-cultural contexts.

• Aligned with national government initiatives focused on ‘doing 
business in Asia’

• Includes thirteen succinct chapters presented in a semester 
friendly way

• Covers contemporary topics that are driving international 
business forward, such as production and innovation

Contemporary International Business 
in the Asia-Pacific Region

Available April 2019

255 x 190 mm, 532 pp 

9781108620680 | Paperback & VitalSource

(also available as an eBook)

Alain Verbeke, University of Calgary
Robin E. Roberts, Griffith University
Deborah Delaney, Griffith University
Peter Zámborský, University of Auckland
Peter Enderwick, Auckland University of Technology
Swati Nagar, Auckland University of Technology

International Business

NEW

INTERACTIVE QUESTIONS

BUILT IN VIDEOS

POP-UP DEFINITIONS

LINKS TO ADDITIONAL RESOURCES

ENHANCED NOTE TAKING
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Now in its fourth edition, Principles of Contemporary Corporate 
Governance offers comprehensive coverage of the key topics 
and emerging themes in private sector corporate governance. 
It explains both the principles of corporate governance systems 
and their real-world application in an authoritative and engaging 
manner. Principles of Contemporary Corporate Governance is 
an indispensable resource for business and law students, academic 
researchers and practitioners.

Employment, Labour and Industrial Law in Australia provides 
a comprehensive, current and accessible resource for the 
undergraduate and Juris Doctor student. With a social and political 
background to the law, this text provides insightful legal analysis 
underscored by practical business experience, while exploring key 
principles through a close evaluation of laws and lively discussion of 
prominent cases. To maintain currency within this rapidly changing 
area of law, the text has a website which will include updates for any 
major developments in the field as well as responses to end-of-
chapter questions. Written by respected academics and practicing 
lawyers in the field, this book is a relevant and contemporary guide 
to this fascinating area of law.

Contents

Part I. Basic Concepts, Board Structures and Company Officers:
1. The concepts of ‘corporate governance’ and ‘essential’ principles 
of corporate governance
2. Stakeholders in corporate governance and corporate social 
responsibility
3. Board functions and structures
4. Types of company directors and officers
Part II. Corporate Governance in Australia:
5. Regulation of corporate governance
6. The role of the regulators: ASIC and the ASX
7. Accounting governance
8. Auditors and audits
9. Directors’ duties and liability
10. Enforcement of directors’ duties
Part III. Corporate Governance in International and Global 
Contexts:
11. Corporate governance in the United States, the United Kingdom, 
New Zealand, Canada, South Africa and India
12. Corporate governance in the EU, the G20/OECD principles 
of corporate governance, and corporate governance in Germany, 
Japan, China and Indonesia
Part IV. Shareholder Activism and Business Ethics:
13. Shareholder activism
14. Business ethics and corporate governance. 

Contents

1. Settling the contract: essentials of formation and   
 characterisation
2. The employment contract: implied terms
3. Introduction to the Fair Work Act
4. Bargaining, awards and the national employment standards
5. Trade union law and regulation – unions and industrial action
6. The end of the employment relationship
7. Public work
8. Specialist legislation
9. Emerging issues and new frontiers.

Jean Jacques du Plessis, Deakin University
Anil Hargovan, University of New South Wales 
Jason Harris, University of Technology Sydney

Louise Floyd, James Cook University
William Steenson, University of Technology Sydney
Amanda Coulthard, Bond University
Daniel Williams, Minter Ellison
Anne C. Pickering, University of Queensland

Principles of Contemporary 
Corporate Governance
Fourth Edition

Employment, Labour and Industrial Law 
in Australia

Available Now

2018, 248 x 174 mm, 500 pp 

9781108413022 | Paperback

(also available as an eBook)

Available Now

2017, 247 x 176 mm, 486 pp

9781316622995 | Paperback

(also available as an eBook)

Law
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Contents

1. Introduction
2. Theories of leadership
3. Styles of leadership
4. Ethics, values and responsible leadership
5. Followership
6. Cross-cultural leadership
7 Creating organisational culture
8. Power, politics and influence
9. Communication and conflict resolution
10. Leading teams, coaching and mentoring
11. Leading change
12. Strategic leadership and succession planning
13. Evaluating leadership performance and leadership development
14. Creativity, innovation and leadership
15. Leadership and decision making.

Leadership: Regional and Global Perspectives provides a fresh 
approach to leading in contemporary business environments. 
The theory component is complemented by a focus on strategic 
application. Each chapter features case studies highlighting the 
practical application of key concepts by organisational leaders 
in the Australasian region. Case studies at the end of each 
chapter provide a more nuanced analysis of the theory, while 
accompanying questions encourage students to think critically. 
Learning is further supported through the inclusion of learning 
objectives, key terms, further readings and review questions. 
An extensive bank of web resources is available to lecturers to 
support their teaching.

• Introduces and explains new ideas, concepts, models 
and paradigms of leadership as well as providing a good 
coverage of the most important established leadership 
models

• Balances the exposition of theory and ideas with 
demonstrations of real-world relevance

• Covers a mix of SMEs and larger organisations, using 
50 case studies with critical thinking questions and 
accompanied by a website for instructors

Leadership
Regional and Global Perspective

Available Now

2018, 247 x 175 mm, 430 pp 

9781108459297 | Paperback

(also available as an eBook)

Nuttawuth Muenjohn, Royal Melbourne Institute of Technology
Adela McMurray, Royal Melbourne Institute of Technology
Mario Fernando, University of Wollongong
James Hunt, University of Newcastle
Martin Fitzgerald, University of Newcastle
Bernard McKenna, University of Queensland
Ali Intezari, Massey University
Sarah Bankins, Macquarie University
Jenny Waterhouse, University of Newcastle

Management



Contents

1. Performance and reward basics
John Shields, Jim Rooney, Sarah Kaine and Michelle Brown
2. Strategic alignment and psychological engagement
John Shields, Jim Rooney, Sarah Kaine and Michelle Brown
3. Managing for results Jim Rooney
4. Performance appraisal and management Jim Rooney
5. Reviewing, discussing and developing employee performance 
Michelle Brown
6. Base pay John Shields
7.  Employee benefits John Shields
8. Recognising and rewarding individual performance
Sarah Kaine
9. Collective short-term incentive plans John Shields
10. Employee share ownership Michelle Brown
11. System review, change and development
John Shields and Jim Rooney
12. Performance and rewards theory and practice: what’s new, 
what’s next?
John Shields, Jim Rooney, Sarah Kaine and Michelle Brown    

The third edition of Managing Employee Performance and 
Reward: Systems, Practices and Prospects has been thoroughly 
revised and updated by a new four-member author team. The 
text introduces a new conceptual framework based on systems 
thinking and a dual model of strategic alignment and psychological 
engagement. Coverage of chapter topics provides a balance between 
research evidence and practice and, in this new edition, is enhanced 
with a more applied and technical approach. 

An array of new features accompanies the text on the companion 
website, including podcasts, quizzes and web links, along with 
supplementary mini-chapters on select controversial and widely-
debated topics such as employee motivation (intrinsic v extrinsic), 
performance pay efficacy and equity, and debates on executive pay.

• Chapters dedicated to conceptual framing, base pay and 
individual recognition and reward

• ‘Reality check’ breakout boxes with practical examples and 
current problems on each of four recurrent themes: strategic 
alignment, employee engagement, organisational justice, and 
workforce diversity

• An all new and larger set of discussions questions and an 
overarching case study for each chapter.

Available November 2019

2019, 247 x 174 mm, 452 pp 

9781108701044 | Paperback

(also available as an eBook)

John Shields, University of Sydney

Michelle Brown, University of Melbourne

Sarah Kaine, University of Technology

Jim Rooney, University of New South Wales

Management

Managing Employee Performance and 
Reward
Third Edition

NEW
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Management 

Managing Change: Enquiry and Action, Australasian Edition 
offers a fresh perspective of change theory with contemporary 
examples providing students with the tools they need to navigate the 
complexities of change within organisations. The book features notions 
of innovation, disruption and agile learning that are necessary in an 
intensified business world. Written by leading professionals, Managing 
Change: Enquiry and Action, Australasian Edition is an essential 
resource for students looking to develop a strong skills base that can 
be employed in practice.

This first Australasian edition of the popular text Management 
across Cultures explores the latest approaches to cross-cultural 
management, presenting strategies and tactics for managing 
international assignments and global teams. With a clear emphasis 
on learning and development, the text encourages students to 
acquire skills in multicultural competence that will be highly 
valued by their future employers. Rich in cases and examples, 
Management across Cultures integrates research from across 
the social sciences with contemporary management practices for a 
comprehensive overview of cross-cultural management.

Contents

Part I. Foundations:
1. Practising change management
2. Current approach: concepts and framework
3. Innovation
Part II. Diagnosing:
4. Understanding the change context: internal and external factors
5. Clarity and ambiguity
6. Engagement and vitality
7. Stakeholder positioning and dynamics
8. Culture, habits and unlearning
Part III. Enacting Change:
9. Choosing/adopting an approach to change
10. Changing structure
11. Identity and change
12. Choosing customers and competitors
13. Changing processes
14. Aligning people and activities
15. Learning and developing
16. Conversations and stories
Part IV. Explaining:
17. Developing and interpreting evidence
18. The enquiry-action framework in practice
Part V. Extended Cases.

Contents

1. Management across cultures: an introduction
2. Global managers: challenges and responsibilities
3. Cultural environments
4. Organisational environments
5. Communicating across cultures
6. Leading global organisations
7. Negotiating global partnerships
8. Managing ethical conflicts
9. Managing work and motivation
10. Managing global teams
11. Managing global assignments
12. Lessons learned.

Nic Beech, University of Dundee
Robert MacIntosh, Heriot-Watt University

Richard M. Steers, University of Oregon
Luciara Nardon, Carleton University
Carlos J. Sanchez-Runde, IESE Business School

Managing Change
Enquiry and Action
Australasian Edition

Managing across Cultures
Australasian edition

Available Now

2017, 247 x 175 mm, 420 pp 

9781316639252 | Paperback 
(also available as an eBook)

Available Now

2015, 228 x 152 mm, 304 pp

9781316604359 | Paperback

(also available as an eBook)
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At Cambridge University Press we aim to make it as easy as possible for your students to purchase their textbook 
in time for the start of semester. All our textbooks are available in a variety of formats, and can be purchased from 

multiple online or in-store retailers. 

All our textbooks are available as a printed book. 

WHERE CAN MY STUDENTS PURCHASE THE PHYSICAL TEXTBOOK?

• From your campus bookstore
• Online at www.cambridge.org
• By calling or emailing Cambridge Customer Service  

(details over the page)
• From various online retailers, including:

• Booktopia (www.booktopia.com.au)
• Zookal (www.zookal.com.au)
• The Nile (www.thenile.com.au)
• Fishpond (www.fishpond.com.au)

TEXTBOOK PURCHASE OPTIONS

Our textbooks are also available as eBooks at a discounted price, 
ensuring students have an affordable option for purchasing. 

WHERE CAN MY STUDENTS PURCHASE THE EBOOK?

• From online retailers including:
• eBooks (www.eBooks.com)
• VitalSource (www.vitalsource.com)

Our textbooks can be purchased in kindle format. This kindle edition 
allows students to access the textbook on iPads, smart phones and 
tablets. 

WHERE CAN MY STUDENTS PURCHASE THE KINDLE TEXTBOOK?

• Available from Amazon (www.amazon.com.au)

3
Health promotion principles and practice: 
addressing complex public health issues using 
the Ottawa Charter

Bernadette Sebar, Kirsty Morgan and Jessica Lee

Learning objectives

After studying this chapter, you should be able to:

•	 discuss the role of governments and organisations in promoting the health of our com-

munities via healthy public policy

•	 discuss how physical and social environments can be health-promoting or health-

compromising

•	 discuss the role that communities can play in promoting health

•	 explain how individual health-compromising behaviours can be addressed

•	 discuss the role of health services in promoting health.

‘Big Tobacco’ and public health

One of the nine priority areas of the Australian National Tobacco Strategy 2012–2018 is to 

‘protect public health policy, including tobacco control policies from tobacco industry inter-

ference’ (Commonwealth of Australia, 2012, p. iii). As a result of Australia’s strong tobacco 

control regulations limiting tobacco promotions, taxing tobacco products and restricting 

smoking areas, Australia’s smoking prevalence has declined from 37% of adults being smok-

ers in 1977, to 16.1% of Australians 18 years and over smoking daily in 2011–12 (Australian 

Bureau of Statistics, 2000, 2013). This sharply contrasts with smoking prevalence trends in 

9781107559592c03.indd   45 2/8/16   12:10 PM

PHYSICAL TEXTBOOK

EBOOK

KINDLE TEXTBOOK

Print and digital formats available for all local Cambridge textbooks



www.cambridge.org/academic
ABN 28 508 204 178      ARBN 007 507 584

Lecturers, contact us to request your inspection copy

If you teach a relevant course and are considering using one of our textbooks as a set text then you can request a 
free inspection copy.* Order online or contact us to make a request:

Flexible purchase options

All our titles are available in print, eBook and Kindle format. Many of our titles have a digital companion website or an 

accompanying VitalSource Interactive eText to provide students and instructors with a wealth of resources that aren’t 

accessible through a traditional print textbook format. 

Ask your sales representative for more information on digital resources: www.cambridge.org/academic/contact-us

* Subject to course and title requirements

Cambridge University Press is a leading textbook publisher, delivering high quality teaching materials and learning solutions 
that inspire students to achieve. 

We publish textbooks by world-class authors for undergraduate and postgraduate students. Our textbooks provide students 
and lecturers with authoritative and stimulating materials that are relevant to real-world issues. 

Like us on facebook: 
www.facebook.com/cambridgeanz

Subscribe to our YouTube channel: 
www.youtube.com/cambridgeUPAcPro

Contact your  

sales rep:     
www.cambridge.org/academic/contact-us

Online:    www.cambridge.org/academic

Email: academicmarketing@cambridge.org

Phone: (03) 8671 1400


