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1. Rezerwat,Ptasi Raj” oraz ciezka dydaktyczna z dwiema wiezami widokowymi
2. Rezerwat,Mewia tacha” oraz sciezka edukacyjna z punktem do obserwacji ptakéw

3. Parafia m.b. Saletyn: =
Na terenie parafii znaj Wﬁqtkowo piekne stelle mennonickie z XVIIl w.

4. Dom Kultury, Wyspa Skarbéw'GAK 2z bezplatnym dostepem do internetu,
Muzeum Wyspy Sobieszewskiej gdzie uzyska¢ mozna wiele informacji na temat regionu,
Biblioteka Publiczna, Rada Osiedla Wyspa Sobieszewska

5. Forsteréwka - obiekt historyczny niédestepny do oficjalnego zwiedzania

6. Parafia w Swibnie

7. Przeprawa promowa Swibno - Mikoszewo

8. Sluza w Przegalinie wraz z aeécnq zabytkowq Interesujacy obiekt hlstoryczny z korica XIX w.

go, Marcina Stefariczyka, Dawida Kilona
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EU macroregions

Areas of EU macroregions

_ Baltic Sea Region
- Danube Araa Region
Adriatic lonian Region

- Alpine Region

EU macoregions
under consideration
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Aims and methodology

* The authors analysed the tourism image and
attractiveness of this Region among Polish tourists.

« Students from the Gdynia Maritime University
participated in this research.

* The research method was a diagnostic survey
which was conducted using questionnaires.

* The questionnaire contained eight elements,
iIncluding open and closed questions, allowing to
select one or multiple answers from a defined list. , «
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Which of the Baltic countries
have you ever visited?

Denmark Estonia Finland Lithuania Latvia Germany Russia Sweden Nowhere




Which of the Baltic countries,
IS the most attractive for tourists,
and which one would you like to visit?

Denmark Estonia Finland Lithuania Latvia Germany Russia Sweden

B The most attractive countries W The countries | want to visit




How would you assess the elements
that relate to the tourismattractiveness of
the countries in the Baltic Sea Region?

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%  100%




Conclusion

1. Poles know little about the Baltic Sea Region.

2. The Baltic countries are not among their favourite
destinations.

3. No intensive promotional campaigns have been
conducted in Poland.

4. None of the Baltic countries (apart from Lithuania)
have included Poland as a priority market

5. Poor knowledge about the Region combined with
lack of motivation to visit the Baltic countries ig éfl;“ J
obstacle to the Baltic integration £
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Thank you for your attention




